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benefiting children
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Vision

Mission

Areasof Work

A world where all young people are valued and thrive.

To provide leadership, knowledge, and resources to promote healthy children, youth, and
communities.

To accomplish this mission, Search Institute® generates, synthesizes, and communicates new
knowledge, convenes organizational and community leaders, and works with state and
national organizations to support the healthy development of children and adolescents. Search
Ingtitute is an independent, nonprofit, nonsectarian organization.

At the heart of the ingtitute’ s work is the framework of 40 Developmental Assets®, which are
positive experiences, relationships, opportunities, and personal qualities that young people
need to grow up healthy, caring, and responsible. Created in 1990, the framework is grounded
in research on child and adolescent development, risk prevention, and resiliency. Surveys of
more than 1 million 6th - 12th-grade youth in communities across the United States
consistently show that young people who experience more of these assets are more likely to
make healthy choices and avoid a wide range of high-risk behaviors.

Resear ch— Search Institute conducts applied scientific research on positive child and
adolescent development to strengthen and deepen the scientific underpinnings of the
Developmental Assets framework. In addition, the institute studies the steps communities are
taking to attend to young peopl€e’ s developmental needs. The survey services unit offers
school districts and communities comprehensive profiles of their youth based on the
framework of Developmental Assets.

Resour ce M aterials—Search Institute provides a wide range of publications and practical
toolsto equip community and organization leaders, parents, and young people to build
Developmental Assets. The ingtitute also provides information through its Web site
(www.search-institute.org).

Networ king—Search Institute provides many opportunities for leaders and practitioners
engaged in asset building to learn from each other. These include the annual national Healthy
Communities « Healthy Y outh Conference, on-line bulletin boards, a network of state
initiatives, and the formation of alliances with national organizations.

Community supports—Search Institute provides limited strategic consulting and telephone
technical assistance to support and learn from community asset-building initiatives. A major
current initiative focuses on strengthening the capacity of school communitiesto build
Developmental Assets.

Training— Search Institute provides training and speaking for individuals, community
partnerships, and organizations through Vision Training Associates. For more information
call 800-294-4322.
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Selected
Resour ces Resources available from Search Institute include:

The Journey of Community Change (2005)

The Asset Activist’s Toolkit (2005)

Just When | Needed You: True Stories of Adults Who Made a Difference in the Lives of
Young People (2004)

Connect 5: Finding the Caring Adults You May Not Realize Your Teen Needs (2004)
Assetsin Action: A Handbook for Making Communities Better Places to Grow Up(2003)
Coming Into Their Own: How Developmental Assets Promote Positive Growth in
Middle Childhood (2003)

Tag, You're It!: 50 Easy Ways to Connect With Young People (2003)

Your Family: Using Smple Wisdomin Raising Your Children (2003)

When Parents Ask for Help: Every day Issues through an Asset-Building Lens (2003)
Walking Your Talk: Building Assetsin Organizations that Serve Youth (2002)

More Building Assets Together: 130 Group Activities for Helping Youth Succeed (2002)
Speaking of Developmental Assets: Presentation Resources and Strategies (2001);

Sep by Sep: A Young Person’s Guide to Positive Community Change (2001);

What Young Children Need to Succeed: Working Together to Build Assets from Birth to
Age 11 (2000);

Great Placesto Learn: How Asset-Building Schools Help Students Succeed (1999);
Developmental Assets: A Synthesis of the Scientific Research on Adolescent
Development (1998);

What Teens Need to Succeed: Proven, Practical Ways to Shape Your Own Future
(1998);

What Kids Need to Succeed: Proven, Practical Ways to Raise Good Kids (1998);

All Kids Are Our Kids: What Communities Must Do to Raise Caring and Responsible
Children and Adol escents (1997)

Supporters . , o . .
Search Institute is a 501(c)3 not-for-profit organization. It is supported by tax-deductible

contributions from individual s and organizations as well as grants and contracts from
foundations, corporations, and government agencies. Search Institute also receives proceeds
from the sales of products and services. The institute’s annual budget is approximately $9
million.

Major supportersinclude Thrivent Financial for Lutherans; Donald W. Reynolds Foundation;
W.T. Grant Foundation; and Thrive Foundation for Y outh. For a complete listing of funders,
see the Search Institute annual report at www.search-institute.org or call the devel opment
office at 612-692-5545.

Brief History Search Ingtitute was founded in 1958 by Dr. Merton P. Strommen. The institute originally

focused on research regarding youth in religious settings; the focus has evolved to address the
healthy development of all children and youth in multiple settings in community and society.
Dr. Strommen was succeeded in 1985 by current president Dr. Peter L. Benson.

In 1996, the ingtitute launched the Healthy Communities « Healthy Y outh initiative. This
initiative seeks to motivate and equip individuals, families, organizations, and communities to
work together to build Developmental Assets for and with children and adolescents. To date,
more than 500 communities across the United States and Canada have formed asset-building
initiatives. In addition, 25 states and two Canadian provinces have formed statewide
networks.
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Sharing the Asset Message
Workshop Overview
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Learning Objectives
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Avenues for Sharing the Asset Message
1 $ '

Ways people receive your message:
3

Ways to send your message:

5 ' 6 '
6 1 ]
' ' ' 7
5 : ' '
7
5 ' ' 7
S ' ' ' ' 7
5 : : : '
' 7
5 8 '
' ' Y, , Y/ 9 & 7
5 ' ' ' 7
5 :

From Essentials of Asset Building: A Curriculum for Trainers— Everyone's an Asset Builder. Copyright 2005 by Search Institute, 615 First
Avenue Northeast, Suite 125, Minneapolis, MN 55413; 800-888-7828; www.search-institute.org. All rights reserved. May be copied only by
owner of the curriculum for the personal use of participants in training workshops. Search Institute®, Developmental Assets®, and Healthy
Communities « Healthy Y outh® are trademarks of Search Institute.













H4
Key Components of Various
Asset-Message Lengths

10- to 15-Minute Message




20- to 30-Minute Messaqge
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60- to 90-Minute Keynote Message
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Personal Perceptions of the Asset Message

40 Developmental Assets Positive Community Change
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The following handouts (H6 and H7),
“Major Concepts” and “Messages for Specific
Audiences,” should be
copied separately and placed

on the trainer’s table.

Do not include them in the

participants’ packets.
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Major Concepts
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Messages for Specific Sectors
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Adapted from Speaking of Developmental Assets: Presentation Resources and Strategies (Minneapolis: Search Ingtitute, 2001 for Essentials of
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Sector Discussion Questions
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Additional Search Institute Resources

by Sector
Parents/Families
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Organizations and Businesses
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Developing a Plan for Delivering the

Asset Message
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Your Skills and Strengths

Community Sector
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H10, page 2
Messages



H10, page 3

Methods and Time Frame
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Guide for Assessing the Plan
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